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The Partnership for New Communities joined 
Mayor Richard M. Daley and other private- 
and public-sector partners recently to launch 
Find Your Place in Chicago – an aggressive 
marketing campaign and package of financial 
incentives to help buyers save thousands of 
dollars on the purchase of a home. 
 
Under the program, The Partnership, the 
City, lenders and developers are offering 
significant incentives, including money for 
down payments and closing costs, purchase-
price assistance, special lender incentives 
and financial assistance from area 
employers.  There’s even a special mortgage 
offered that gives buyers a federal tax credit. 
 

 
The Partnership has earmarked $1 million 
to the campaign.  The coalition of 
business, civic and foundation leaders 
supporting the Chicago Housing 
Authority’s Plan for Transformation is 
offering a special incentive of $10,000 to 
the first 100 buyers purchasing a home in 
one of the city’s newest developments – 
Oakwood Shores, Parkside, Park 
Boulevard, Lake Park Crescent, West End, 
Roosevelt Square, Westhaven Park or 
Jazz on the Boulevard. 
 
(See p. 3 for more detail on this incentive.) 

 
 

“This program truly provides a tremendous 
opportunity for homebuyers,” Daley said at 
the campaign launch at Roosevelt Square, 
1220 W. Roosevelt Rd., a new development 
being built on the site of the CHA’s former 
ABLA Homes. 
 
The initiative includes more than 200 homes 
priced between $150,000 and $450,000 and 
located across the city in some of Chicago’s 
most vibrant neighborhoods.  Incentives vary 
by property, developer and program.   
 

(continued on p. 2) 
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The Partnership’s relationship with the Taproot 
Foundation has been one of “extreme leverage.”  A 
$100,000 investment over two years to sponsor 20 
service grants is expected to deliver pro bono consulting 
services to grantees and their partners worth nearly $1 
million.  
 
And the products are real: the 13 service grants awarded 
since 2006 have delivered annual reports, new and 
improved websites, marketing brochures, brand 
strategies, and donor databases to their recipients – all 
free to the organization.                     (continued on p. 2) 
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Mayor Richard M. Daley (center) announces the Find Your Place 
in Chicago campaign with (from left to right) 2 nd Ward Alderman 
Robert Fioretti; Carl Malone, vice president, Harri s Bank; Matt 
Garvey, a homeowner at Roosevelt Square; and Jonath an 
Fanton, president, MacArthur Foundation.  
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 (continued from p. 1) 

 
“Today’s announcement vividly illustrates the nature and scope of the partnership forged between the City and 
civic community around the Plan for Transformation,” said Jonathan Fanton, President of the John D. and 
Catherine T. MacArthur Foundation and a Co-Chair of The Partnership for New Communities. 

 
“We think the goals of the Plan for 
Transformation are as compelling today as 
they were 10 years ago—vibrant 
communities in good locations with housing 
for the diverse populations that make 
Chicago the great city that it is,“ Fanton said. 
   
“We are confident that the Find Your Place 
in Chicago incentive package and the 
marketing campaign being launched today 
will bring homebuyers to these wonderful 
Chicago neighborhoods where they will find 
real value in a home that meets their needs.  
We are pleased to help make that happen,” 
Fanton said.   

 
“Find Your Place in Chicago is a great 
example of how partners working together 
can help revitalize our neighborhoods so that 
the lives of all Chicagoans are improved,” 
Daley said. 

 
The campaign is featuring weekend tours to introduce prospective buyers to the neighborhoods in which the 
properties are located.  Complete information is available at the program’s website, 
www.findyourplaceinchicago.org.   
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In September, Taproot announced a new suite of 
services designed to bolster nonprofit capacity in 
strategic planning and decision-making. Taproot’s 
Strategy Management practice will give nonprofit 
organizations the opportunity to receive 500 hours 
of expert research and analysis – more than 
$70,000 worth of services in each project.  
 
The Strategy Management practice is the result of 
over 18 months of research and development and 
$400,000 in investment from key funders. It 
includes four new service grants that support 
nonprofits in strategic planning and decision-
making: a robust, detailed environmental scan; a 
financial analysis that uncovers the true costs of 
operations; a competitor and collaborator analysis 
that uses a comprehensive peer analysis to 
highlight growing threats or opportunities; and a 
scorecard that isolates and monitors the select 

measures that are key to an organization's 
success. 

 
In August, The Partnership hosted informational 
sessions about the 
new practice area, 
and demand for 
strategic planning 
services was clear.  
More than 50 organizations came to learn more 
about the four new types of Service Grants that 
would soon be available to them, and 75 percent of 
attendees reported that they would be applying for 
one in the near future. 
 
The next service grant application deadline is 
December 1, 2008.  For more information, visit 
www.taprootfoundation.org 
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Geometry: just one of the tools of the trade at the  LEED 
Council’s industrial skills training workshop.  

Partnership Update  
October 2008 

 

The Partnership for New Communities is a funder collaborative bringing together business, civic and philanthropic leaders to invest 
in strategic economic development, community-building and employment-related initiatives to promote large-scale improvements in 
the neighborhoods most affected by public-housing transformation in Chicago. 

 

Partnership Update is published regularly by The Partnership to provide information on a variety of topics, including status reports on 
the CHA’s Plan for Transformation, updates on The Partnership’s activities and projects and highlights of relevant research findings. 

 

The Partnership for New Communities 
312.616.6680 phone 

111 East Wacker Drive, Suite 1400 
Chicago, IL 60601 

www.thepartnershipfornewcommunities.org  
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After growing up in the Henry Horner Homes on Chicago’s West Side, Eugene Harris moved to the mixed-
income Westhaven Park development that replaced Horner and decided that along with his new housing, it 
was time for a for a new career.  
 
He went to Central States SER-Jobs for Progress, Inc (SER) in February of 2008 aiming to become a 
healthcare professional, but without a clear understanding of how to get there.  Harris learned about the 
healthcare offerings at City Colleges but found that he did not have the reading, math, and language skills 
needed to pass the entrance exam.  Once he successfully completed SER’s contextualized Healthcare Bridge 
Program, Harris’ direction was set and he was on his way. 
 
SER’s program is one of three contextualized literacy programs funded by The Partnership almost a year ago 
as part of Opportunity Chicago, the five-year workforce development initiative helping to build career pathways 
and employment opportunities for residents of the Chicago Housing Authority. Opportunity Chicago selected 
the organizations through a competitive process to design “contextualized” literacy programs that help 
participants develop reading, math, and computer skills while preparing for jobs in specific work environments.  
 

Today, SER, the Association House of Chicago, 
and the Local Employment and Economic 
Development (LEED) Council have delivered 
nearly 9,000 hours of contextualized literacy 
instruction to 71 individuals with grants totaling 
$790,000.  
 
Some students have moved on to find full-time 
jobs; others are continuing their education in City 
Colleges courses and credentialing programs.  
 
SER’s program helps individuals develop the skills 
they need to build careers in the healthcare field.  
For the Opportunity Chicago pilot, SER developed 
a new curriculum tailored to individuals who need 

to improve their skills before enrolling in its existing 
Healthcare Bridge Program. By adding rungs to a 
solid healthcare career ladder, the SER-

Opportunity Chicago pilot allows more individuals to pursue their dreams of working in healthcare.  
 
After Harris completed SER’s program, he passed the City Colleges of Chicago entrance and Compass exams 
and went on to enroll in courses at Daley College. But he didn’t stop there: Harris recently completed Daley 
College’s Certified Nursing Assistant Class, has passed the State of Illinois C.N.A. examination, and is 
enrolled in Personal Care Technician Training at West Side Technical Institute.  He plans to become a medical 
technician. 
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The Bronzeville Community Market, 
sponsored in part by a grant from 
The Partnership for New 
Communities, offered an array of 
fresh fruits and vegetables, 
prepared foods, wellness activities 
and entertainment every Sunday 
from June 15 to October 26.   
 
The market, located between 44 th 
and 45 th streets and Cottage Grove 
Avenue, attracted up to 300 
attendees weekly.  
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Bank of America, Illinois 
(www.bankofamerica.com ) 

 
Hibbs Family Charitable  
      Gift Fund 

 
National Fund for 
Workforce Solutions 
(www.nfwsolutions.org ) 

 
Cabrera Capital Markets, LLC 
(www.cabreracapital.com)  

 
The Joyce Foundation 
(www.joycefdn.org ) 

 
NOI Strategies 
(www.noistrategies.com ) 

 
The Chicago Community Trust 
(www.cct.org )  

 
LaSalle Bank 
(www.lasallebank.com ) 

 
Northern Trust Company 
(www.northerntrust.com ) 

 
ComEd, an Exelon Company  
(www.exeloncorp.com)  

 
Susan Lloyd 
 

 
Peoples Gas 
(www.peoplesenergy.com ) 

  
The Lloyd A. Fry Foundation  
(www.fryfoundation.org ) 

The John D. and Catherine T. 
       MacArthur Foundation 
(www.macfound.org ) 

 
Polk Bros Foundation 
(www.polkbrosfdn.org)  

 
Jack M. and Donna L. Greenberg  
     Philanthropic Fund 

 
McCormick Foundation 
(www.rrmtf.org ) 
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A stretch of “The Grove,” Cottage Grove Avenue, tar geted for 
redevelopment efforts through an innovative collabo ration 
between Chicago Community Ventures and the Quad 
Communities Development Corporation. 
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Many great ideas are hatched and collaborations 
born during Chicago’s long, cold winters. Last 
year, two Partnership grantees used the winter to 
craft an innovative approach to enhancing one 
South Side commercial corridor, which launched 
this summer. 
 
Chicago Community Ventures (CCV) and the 
Quad Communities Development Corporation 
(QCDC) teamed up with local real estate advisory 
firm, the Carter Ware Group (CWG) to develop a 
comprehensive model for business retention and 
attraction along and around the Cottage Grove 
Commercial Corridor. The two-year project 
received $250,000 in Partnership support.  

 
“The motivation behind this program was the 
knowledge that in order to truly develop a 
commercial corridor, many pieces need to fall 
into place. You need to be able to attract the mix 
of businesses desired by the community and those businesses need to have access to the resources – 
financial and human – they need in order to grow and create jobs. And, all of this needs to be coordinated by a 
group that is deep in the community,” said Bernita Johnson-Gabriel, Executive Director of QCDC.  
 
“This program brings all of these pieces together to the benefit of existing and new businesses who want to be 
part of this exciting transformation,” she said. 
 
Over the next two years the program, which was launched on June 1, 2008, will work to grow over 30 new and 
existing businesses, create and/or retain 90 jobs and attract $3,000,000 in capital into participating 
businesses.   
 
“We are very excited to have the opportunity to fund this type of program. It is a first for us – combining 
commercial real estate professionals with business sustainability resources under the guidance of a strong 
community-based group,” said Maria Hibbs, Executive Director of The Partnership for New Communities. “The 
Partnership works to revitalize communities, and creating a strong and sustainable business community is 
essential to achieving this goal.” 
 
Chicago Community Ventures, a non-profit business development organization will provide access to capital, 
ongoing technical assistance and support to the development of a Cottage Grove Business Association to 
ensure the sustainability of these businesses.  
 
The Carter Ware Group, a local real state advisory firm focusing on brokering sales and market research and 
analysis, will work to attract a diverse group of businesses that the community wants, ranging from 
restaurants, high-end apparel and specialty stores to home furnishing businesses and entertainment venues. 
QCDC will coordinate the activities among the partners and ensure that community priorities are reflected in 
the outcomes. 
 
“CCV operates on a model of guidance, access, growth to ensure that all of its clients have access to the 
resources they need to grow and create jobs. Our commitment to this program and to this community is long-
term to enable both new and existing businesses along the corridor to manage their growth and build their 
capacity,” said CCV Co-President Susan Alnaqib. “We are very grateful to The Partnership for its support and 
applaud its willingness to fund this innovative program.”

 


